Facts &
figures 2025

924.0

60.9

million

million

Total revenue

of the Eppendorf Group

in fiscal year 2025

_5.7%

Decrease in total
revenue compared with
the previous year

Key financials
(IFRS)

10.3.

EBIT margin in 2025

Investments in
research &
development

+/— 2025 2024 20232 2022 2021
CAGR?

Total revenue in € thousand -4.3% 924,003 980,286 1,078,176 1,233,671 1,100,489
Americas % 36.3 36.1 35.8 375 333
Europe, Middle East & Africa (EMEA) % 38.7 371 35.9 334 385
Asia, Pacific, China (APC) % 25.0 26.8 28.2 29.1 28.1
EBITDA in € thousand -15.8% 164,089 110,033 201,517 290,284 326,776
EBITDA margin % 17.8 1.2 18.6 235 29.7
EBIT in € thousand -23.0% 95,607 39,420 116,381 225,568 271,998
EBIT margin % 10.3 4.0 10.8 18.3 24.7
Net profit for the period in € thousand -23.8% 63,931 57,374 87,358 157,714 189,771
Net profit for the period % 6.9 5.9 8.1 12.8 17.2
Free cash flow? in € thousand -6.7% 128,880 178,241 9,326 8,114 169,756
Equity ratio % 76.2 75.1 72.5 69.0 63.3
Total assets in € thousand 0.7% 1,654,692 1,696,222 1,648,548 1,681,592 1,608,917
R&D expenses in € thousand -1.4% 60,931 70,550 69,231 76,012 64,458
Number of employees, -0.7% 4,125 4,658 4,937 4,762 4,238

annual average (FTEs)*

1 CAGR = Compound average growth rate (2021-2025).
2 Including retroactive adjustments in accordance with IFRS 3.
3 Free cash flow = cash flows from operating activities + cash flows from investing activities.

4 FTEs = Full-time equivalents.
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Eppendorf SE — Annual Report 2025

A Strateqy for
Sustainable Success

In fiscal year 2025, the Eppendorf Group presented
a new, future-oriented corporate strategy centered
on sustainable growth, continuous innovation, and
the ongoing development of a corporate culture
that fosters open and modern collaboration. Am-
bitious targets and a clear vision set the company
back on course for profitable growth.

As part of this realignment, the Group is streamlin-
ing its core business and making targeted invest-
ments in key growth areas. The year 2025 saw

the launch of innovations, including a new pipette
generation and sustainable product alternatives,

as well as the global optimization of structures and
business processes. Employees at all levels showed
great commitment in driving this transformation

forward, impressively demonstrating their open-
ness to the changes, which were always communi-
cated transparently.

All of these changes and developments are geared
toward meeting the needs of customers worldwide
and ensuring exceptional product quality — without
compromise. Eppendorf is proving to be flexible
and highly adaptable in dealing with the mar-

ket's geopolitical challenges, and is thus ideally
equipped to continue driving innovation and secur-
ing the company’s success in the future.

“Our new corporate strateqgy
strengthens our competitive-
ness and enables Eppendorf to

achieve sustainable, profitable
growth.”

Hans-Christian Stuff, CFO
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